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As of 15 June 2017,
mobile roaming
charges will finally be
abolished in the EU.

privacy in electronic

e

As of May 2018,
anew single set of
EU rules on data
protection and

communications

As of 2020, EU
Member States will
for the first time
coordinate their use
of the high-quality
band 700 MHz.

As of early 2018, citizens
will be able to enjoy their
online films, sports
broadcasts, music, video
games, and e-book
subscriptions when
travelling in the EU.

As of May 2018, the EU
will be equipped with
its first ever common
cybersecurity law to

help keep netnwork and

information systems safe in
all Member States

If EU governments
follow the Commission
e-government action

plan, they could save
up to €5 billion per
year as of 2020.




Introduction

The year 2022 marks yet another constitutive step
towards a truly existing and functioning "Digital
Single Market” ("DSM") within the European Union.
The DSM is a long-lasting project originating from an
initiative dating back to the year 2015 when the Juncker
Commission published its communication COM(2015)
192 titled “A Digital Single Market Strategy for Europe”.
Over the initial five-year period, more than 30 legislative,
and even more non-legislative, DSM initiatives got off
the ground,most of which have been completed by now.

In late 2019, the new von der Leyen Commission took over,
perpetuating the idea of one single economic market not
only in the analogue but also in the digital sphere. The new
Commission defined ambitious goals in its agenda “A Europe
Fit for the Digital Age". The core elements are set out in the
communication COM(2020) 67 titled “Shaping Europe's digital
future” and the subsequent communication COM(2021) 118
“2030 Digital Compass: the European way for the Digital
Decade”. Clearly, Ursula von der Leyen and her colleagues in
Brussels are eager to carry forward the concept of the DSM on
many levels and in a multitude of sectors. The Digital Services
Act, the Digital Markets Act and the Artificial Intelligence Act
are only examples. The European digital economy shall benefit
from a legal as well as factual framework allowing for modern
communication, data-based business models and resilient
online infrastructure.
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The idea of a DSM affects us in manifold circumstances. It is
not one single piece of legislation that needs to be adhered
to, but rather, a multitude of legislative and administrative
measures that constantly change both our private and business
life. In the same way as we witness and shape technological
progress, we need to adapt our legal environment in order to
allow for prospering development. A core aspect in all this is
the right mix of certainty, security and leeway for the unfolding
of creativity. In detail, this means (1) a regulatory framework
that safeguards a fair, reliable and predictable playing field,
(2) adequate technical and organizational measures shielding
off cyber-crime and cyber-attacks, and (3) an adequate
atmosphere and funding of innovative ideas and projects.

Pinsent Masons accompanies a great number of international
clients in the DSM process. Our team of experienced lawyers,
with a technological background from various European offices,
monitors the individual measures taken on both a European
and domestic level, helping our clients to shape tomorrow's
products and propositions. We help reaching the leading edge
and to benefit from early-bird moves. This brochure holds a brief
summary of where we stand and what the next steps will be on
our journey towards a DSM. You will find detailed information
about our key contacts at the end of the brochure.

one single economic market not only in the analogue but also in the digital sphere.

‘ , In late 2019, the new von der Leyen Commission took over, perpetuating the idea of

The new Commission defined ambitious goals in its agenda "A Europe Fit

for the Digital Age”.
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Digitalization Everywhere

Today's challenges are digital and so are the opportunities.
All kinds of businesses depend on digital connectivity,
online access to information and electronic platforms
allowing business activities beyond the reach of the
traditional analogue world. The former president Jean-
Claude Juncker phrased it well when pointing out in 2014
that "we will need to have the courage to break down national
silos in telecoms regulation, in copyright and data protection
legislation, in the management of radio waves andin the
application of competition law.” Others rightly emphasize
that the “industrial revolution of our time is digital"”.

Quite bold words, but they ring true. The European
Commission estimates that a connected digital single market
within the European Union could generate up to € 250 billion of
additional growth in only a few years. Empowering people witha
new generation of technologies is therefore the accurate goal
the Commission has set out for the next five years. This shall
be accomplished by focussing on four core areas: (1) data
protection, (2) better access to online goods for consumers
and businesses, (3) the right environment for digital networks
and services, and (4) economy and society.

The Single Market Concept

The idea of an integrated single market across all Member
States is not new. The founding members of the then-
called European Economic Community (EEC) aimed to bring
together their domestic economies. Accordingly, the notion
of a "Common Market"” was introduced at the very beginning.
As early as 1982, the European Court of Justice emphasized
that it requires “the elimination of all obstacles to intra-
Community trade in order to merge the national marketsintoa
single market bringing about conditions as close as possible to
those of a genuine internal market.”

Today, this goal is set out in Article 26 TFEU. However, the Internet
by its very nature does not recognise domestic borders. This is why
the online world very easily reveals the trade barriers artificially
implemented. So-called geo-blocking is the most apparent
phenomenon of that kind. So, the Commission eventually took on
the regulatory challenge by developing its DSM strategy.

European Union could generate up to € 250 billion of additional growth in only a few

‘ , The European Commission estimates that a connected digital single market within the

years. Empowering people with a new generation of technologies is therefore
the accurate goal the Commission has set out for the next five years.

g



The Guiding Principles

The underlying principles are not completely new. The European

Union has a range of established rules which apply to the

digital economy. Whilst some are very specific, others apply
general European Union law in the particular context.
However, the development of the existing regime largely

Four familiar EU principles run through many aspects of it:

Harmonised Rules: applying the same minimum
standards to the same activity (whether that be
the terms on which consumers buy from digital
commerce businesses, the content of digital content
services or the handling of consumers' personal
data) across all Member States makes it easier for
citizens and business to conduct their activities
without regard to national borders.

Reduced Barriers: making it easier for citizens to
treat key "assets” of the digital economy, like content
they acquire and their own personal data, in a way
similar to personal possessions. Increasing rights to
move those assets across national boundaries or from
one service provider to another.
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pre-dated the explosion of digital activity in recent years.

The currentinitiatives build on the existing framework with

the aim of modernising the overall regime so that it works
effectively for the digital economy as it is today. The DSM will
be the product of existing and new rules working together.

Coordinated Enforcement: cooperation between
those responsible for enforcing the rules locally,

at Member State level or EU wide, combined with
“passporting” (meaning that compliance with the
rules or regulator’s requirements in one Member State
covers the whole EU) increases day to day consistency
and also confidence for business and citizens that they
can trade EU-wide. It also reduces costly requirements
to establish compliance systems for multiple countries.

Economies of scale and robust competition: to
compete on global markets, EU-based businesses should
(a) be able to serve the entire EU market without having
to duplicate infrastructure or seek local licences, and (b)
be subject to robust competition from both EU-based
and non EU-based players. Competition for the EU-
wide market will lead to the emergence of EU digital
champions able to compete on world markets.

The underlying principles are not completely new. The European Union has a range
of established rules which apply to the digital economy. Whilst some are very
specific, others apply general European Union law in the particular context.




The Three Pillars

The initial DSM Strategy was built on three pillars: (1) better
access for consumers and businesses to digital goods and
services across Europe, (2) creating the right conditions and a
level playing field for digital networks and innovative services
to flourish, and (3) maximising the growth potential of the
digital economy. In order to accomplish these goals,

ACCESS

« E-commerce
e « Parcel delivery
* Geo-blocking

» Copyright
= VAT

The Four Areas

The von der Leyen Commission has further developed this
concept into four policy areas:

Data Protection: Individuals shall gain more control
gé] over their personal data and businesses shall benefit
from a level playing field.

eCommerce: Online barriers shall be broken down so
@ that people enjoy full access to all goods and services
offered online by businesses.

ENVIRONMENT

* Telecoms and
media

* Online Platforms

* Security and
personal data

the Commission broke up these pillars in a total of 16
individual initiatives. Those included a variety of legal areas
and therefore also impact a wide range of industries that go
from E-Commerce via Copyright to Telecoms. The following
pages will give you insights into the major areas affected, the
key changes and their current status.

ECONOMY AND SOCIETY

* Data economy
= Standards

= Skills and
E-government

Creating a # DigitalSingleMarket

Digital Networks: High-speed, secure and
trustworthy infrastructures and services shall be
supported by the right regulatory conditions.

European Digital Economy and Society: Maximising
the digital growth potential within the European Union
to the benefit of the people and businesses in Europe.
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Online Content & Platforms

THINGS TO KNOW

First phase: Second phase:
Modernisation and Harmonisation of EU copyright by (1) widening + Reinforcement of citizens’ trust through the European Democracy
access to digital content across the EU, (2) introducing new and action plan, which aims at promoting free and fair elections,
amending existing exceptions and limitations and (3) creating a strengthening media freedom and countering disinformation

B k= pla R Ay PROURIng placy + Overhaul of the eCommerce Directive through the Digital

+ Extension of the Satellite and Cable Directive 93/83/EEC Services Act. Rethink of the liability rules for platform operators,
(the SatCab Directive) with regard to an extension of the and creation of a regulatory framework to ensure the fairness
rules to programmes provided over the internet by the new and transparency of platforms’ content moderation practices.

Broadcasting Directive

+ Reform of the Audiovisual Media Services Directive 2010/13/
EU (AVMS)

WHERE ARE WE NOW?

9 December 2015 5 Action plan "Towards a modern, more European copyright framework” and draft for the Portability Regulation
[Copyrlght Package I)

14 September 2016 Copyright Package I, mcludmg drafts for [a) anew copyrlght directive, (b] a broadcastlng regulatlon and {c) the
|mplementat|on of the MarrakeshTreaty

10 October 2017 Entry mto force of the Regu{atron (EU) 20173’1563 and D|rect|ve [EU) 2017!‘1 564 mplementmg the Marrakesh Treaty

29 Novernber 2017 Fp Package, including three communications regarding the enforcement of IP rights

1 Aprll 2018

Entry into force of the Regulation (EU) 2017/1128 on cross-border portability of online content services comes into force.
26 April 2018 i Communication on tackling online disinformation, unveiling the Code of Practice on disinformation. It sets self-
regulatory standards on a range of issues, from transparency in political advertising to the closure of fake accounts
and demonetlzatlon of purveyors of dlsmformatlon
17 May 2019 Copyright Directive (EU) 2019/790 and Broadcastlng Directive (EU} 2019/789 publlshed in the Of‘FiaalJoumal of

¢ the EU triggering the implementation period for Member States

19 September 2020 End of implementation phase of AVMS Directive (EU) 2018/1808, EC launches infringement proceedings against 23
¢ Member States

3 December 2020 European Democracy Action plan, including provisions to counter disinformation: Overhaul of the Code of
¢ Practice on disinformation into a co-regulatory framework of obligations and accountability for online platforms

15 December 2020 : Digital Services Act proposal
+ Amends the E-Commerce Directive as regards platform liability
i + New transparency and accountability obligations
+ Asymmetric regulation: the larger the platform is, the heavier the regulatory burden
i + Dedicated new governance framework, with national and EU authorities, and the Commission overseeing
Very large onllne platforms

7 June 2021 End of |mplementat|on phase of the Copyrlght Directive {EU) 2019/790, EC launches |nfrlngement proceedmgs
agamst 24 Member States

7]“"'9 2021 . End of |mplementatlon phase of the Broadcastlng Dlrectlve (EU] 2019!789

12 November 2021 : Commission calls four Member States to complete the transposition of the AVMS Directive
18 November 2021 . Council adopts its General Approach on the Digital Services Act

Zojanuary 2022 Parliament's plenary adopts a negotiating position on the Digital Services Act
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WHAT'S

NEXT?

February 2022 Kick-off of the three-way negotiations

Late 2022 Code of Practice on Disinformation to

between Council, Parliament and
Commission.

Key points of discussion:

+ Tension around the classification
{ asavery large online platform

+ Governance structure

{ + Content moderation of online
hate speech and disinformation

i + Targeted advertising as a

©  business model

Member States to progress with
their implementation of the
¢ Copyright Directive

: become a co-regulatory instrument with
i the enactment of the Digital Services Act

WHO IS IMPACTED AND HOW?

Content owners and licensees need to review
the entire production chain starting with the
acquisition of content, the making available of
content, the structuring of websites, the protection
of content, etc. Everyone in the (social) media
industry - from the user who uploads content to
the platform operator, publishers and broadcaster -
will be affected by the new copyright rules.

Content services on demand are affected by the
portability regulation which already entered into
force in April 2018.

Changes to the AVMS Directive will increase the
regulatory burden on online video sharing platforms
as well as introduce additional regulation for
content provided via audio visual media services.

Clients will have to review their current business
models, looking at whether those will work in future
because of added regulatory burdens, and changes
in sourcing costs due to different exploitation rights
and different exemptions/limitations (e.g. news
aggregators and online platforms).

Online platforms will face a series of new obligations
related to the way they offer and police the content
on their platform, and need to comply with new
extensive reporting and transparency rules.
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E-Commerce

THINGS TO KNOW

First phase: Second phase:
Harmonization of the rules on the conformity of goods and digital = New measures to protect consumers from unfair
content (products and services) sold online commercial practices, for example through dark

+ Abolition of territorial blocking of online sales sites ("geo- PR AR STE TRl

blocking”) to end discrimination of consumers and businesses * Review of the product safety rules to make them fit for

= Reform of the cross-border parcel sales market and new VAT rules theconpected and dieital nee

for cross-border online sales + Due diligence obligations for marketplace operators as
regards their business customers’ identity and product

+ Creation of a representative action mechanism i
offering to end-users.

WHERE ARE WE NOW?

9 December 2015 | Commission published draft directives on contracts for goods and digital content sold online

7 Aprll 2016 VAT Action Plan

25 May 2016 Drafts on regulations on geo-blocking, parcel delivery and consumer protection
10 May 2017 Final report on e-commerce inquiry

16 January 2018 Entry mto force of the Regulatlon {EU) 2017}’2394 on consumer protectlon

18 January 2018 Entry |nto force of the D|rect|ve [EU) 2017!2455 on VAT for supplles of services and d|stance sales

11 Apr|12018 { Presentation of the New Deal for Consumers mcludmg (@) a Representatlve Actions Proposal and {b] a Proposal
:on better enforcement and modermsatlon of Unlon consumer protectlon rules

3 December 2013 - Entry into force of the Geoblocklng Regulatron (EU) 2018/302
12 July 2020 : Entry into force of Regulation (EU) 2019/1150 on fairness and transparency for business users of online

. intermediation services
13 November 2020 : Communication on a New Consumer Agenda
© « New instrument to tackle online commercial practices disregarding consumers’ right to make an informed choice,
¢ abuse their behavioural biases or distort their decision-making
i« Review of the Product Safety Directive 2001/95/EC to adapt current rules to the ongoing digitalisation and the
i increase of connected products
i+ Review of directives 2008/48/EC and 2002/65/EC respectively on consumer credit and marketing of financial
services, to reinforce consumer protection
15 December 2020 : Ppresentation of the Digital Services Act proposal, introducing a new set of obligations for marketplace operators
and creating a Know Your Business Customer principle

i interests of consumers

31 December 2020 End of implementation phase of Council Directive (EU) 2019/1995 into national law and entry into force of
Counal Regulatlon (EU] 2019}’2026

¢ supply of digital content and digital services and of Directive (EU) 2019/771 on contracts for the sale of goods
1 lUlY 2021 Entry into force of the new VAT rules for e-commerce

18 OCtOb"—'f 2021 Presentation of the EU-US Trade and Technology Council and launch of the consultation platform for
stakeholder s |nvolvement to shape transatlantlc cooperatmn

28 November 2021 Deadline for transposition of the Directive (EU) 2019/2161 on the better enforcement and modernisation of
: Union consumer protection rules

22 May 2018 Entry mto force of Regulatlon on cross- border parcel delwery services (EU] 2018!644

24 December 2020 Entry into force of the Directive (EU) 2020/1828 on representative actions for the protection of the collective

1)uly 2021 End of implementation phase of the Directive [EU) 2019/770 on certain aspects concerning contracts for the
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WHAT'S NEXT?

February 2022 . Kick-off of the three-way negotiations between Council, Parliament and Commission.
Key points of discussion:
= Tension around the classification as a very large online platform
+ Governance structure
: + Content moderation of online hate speech and disinformation
tis Targeted advertising as a business model

25 December 2022 Deadline for transposition period of the Directive (EU) 2020/1828 on representative actions for the protection of
the collective interests of consumers

WHO IS IMPACTED AND HOW?

Everyone in the E-Commerce (retailers, ‘ Everyone in the E-Commerce (retailers,
infrastructures and transportation businesses infrastructures and transportation businesses

consumers) industry will have to comply with the consumers} industry will have to comply

new minimum standard rules for the provision of ‘ ey
o . , with the new minimum standard rules
digital content and parcel delivery; review of the g o
contrachul tenms Recessary for the provision of digital content
and parcel delivery; review of the

regarding geoblocking and discriminatory
pricing. New obligations to collect information
on the traders using their platform and ensure
their accuracy, under the Know Your Business
Customer principle.

Simplification of current VAT rules for cross-
border activities are supposed to result in 95%

less costs for e-Commerce companies

. Online marketplaces due to the new restrictions contractual terms necessary.
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Telecoms

THINGS TO KNOW

The electronic communication policy of the European Union aims + Extends regulation to providers which were not previously
to improve competition, innovation and consumer rights. As part regulated, e.g., over-the-top providers,

of its digital strategy, the EU will accelerate the rollout of ultra-
fast broadband. 5G shall become one of the most critical building
blocks for the digital economy in the EU

+ Promotes competition in various ways, including an “efficient
infrastructure-based competition” or by lowering switching
barriers for bundles (all-in-one packages),

The EECC is at the core of massive changes in the telecom

laws throughout the EU. In a nutshell, the EECC:

+ Promotes investment in very high-capacity networks, such as
optical fibre and 5G,

* Provides for more consumer protection, inter alia, maximum
harmonisation, enhancing user rights, rules on bundling of
services, and others,

« Updates the rules for radio spectrum management across the EU * Enhancesigybersecurity.inthe telecoms industey

Even after the expiration of the transpositionperiod, the majority

of the Member States havenot (fully) implemented the EECC in

their national legislations yet

+ Broadens powers of the national regulators to impose access
obligations on network operators,

WHERE ARE WE NOW?

4 December 2018 Adoption of the Regulation (EU) 2018/1971 establishing the Board of European Regulators for Electronic
Communlcatlons (BEREC) and |ts entry |nto force

11 December 2018 Adoption of the Directive (EU) 2018/1972 establlshlng the European Electronic Communications Code (EECC]

15 May 2019 i Cap on prices of international communications within the EU (intra-EU calls and text messages) took effect
17 December 2019 Commission adopts an Implementing Regulation (EU) 2019/2243 establishing a template for the contract

i summary that publicly available electronic communications services operators shall provide to consumers,
¢ microenterprises, small enterprises and not-for-profit organisations in the EU

29 January 2020 i Commission adopts the EU toolbox on 5G Cybersecurity which identifies a coordinated European approach
based on a common set of measures, aimed at mitigating the r'nain cybersecurity risks of 5G networks

n June 2020 BEREC Gmdellnes on the Implementatlon of the Open Intemet Regulatlon

15 September 2020 FII’St ECJ rulmg on the Net Neutrallty rules enshrmed in Regulation 2015!2120

13 December 2020 : Commission adopts a revised version of its Recommendation on relevant produr_t and service markets within the
¢ electronic communications sector susceptible to ex ante regulation

21 December 2020 Most EU countries missed the implementation deadline for the EECC in December 2020

4 FEbf uary 2021 Commission launches infringement proceedings against 24 Member States for failing to implement the EECC into

24 February 2021 Commission proposes a new Roaming Regulation to extend existing rules and introduce new rules. The current
Roaming Regulation will expire on 30 June 2022.

17 June 2021 Decision harmonising the use of the 6 GHz band for wireless networks across the EU, which will supporta
i growing number of devices, online applications and innovative services that require larger bandwidth and faster
: speeds. This should enable better, faster, and more stable Wi-Fi connections across the EU.

30 June 2021 : Communication on the "Long term vision for rural areas” by 2040
i Connectivity as a key element in revitalising local communities

7 July 2021 Adoption of the regulation establishing the next Connected Europe Facility (CEF) programme, which will support
: investments, inter alia, in Europe's digital infrastructure networks. The program will fund connectivity projects of
common EU interest and contribute to deploying Gigabit and 5G networks across the EU with a budget of 2.07 bn EUR.

i national law. Only Greece, Hungary and Finland have notified the Commission of their transposition measures on time
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WHAT'S NEXT?

Early 2022 Adoption of the new Roaming
¢ regulation

In 2022 All Member States to transpose the
EECC into their national legislations

WHO IS IMPACTED AND HOW?

Traditional network operators and other
communication service providers will have to
adjust their businesses (including pricing models)

to the new telecommunication rules, notably to
consider the concept of Universal Service

Market players to experience the simplification
of investment in new network infrastructure

Due to the consistent rules in the network area
in order to create a fair market, over-the-top

content (OTT) and other online providers will
have to comply with the regulation as well

All businesses and consumers shall experience
enhancement of Internet connectivity
throughout the EU

‘ Traditional network operators and other

, communication service providers will have to
adjust their businesses (including pricing
models) to the new telecommunication
rules, notably to consider the concept of
Universal Service
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Privacy, Data & eGovernment

THINGS TO KNOW

* Reduce barriers to the free flow of data + Machine generated data
* Localisation of data + New cybersecurity rules
« Transfer of data + Modernization of public administration in order to achieve

cross-border interoperability and to simplify the governments

+ Adjustment of the ePrivacy Regulation to the new . .
services for citizens

requirements of the General Data Protection Regulation

* Personal data

WHERE ARE WE NOW?

19 April 2016 © European Cloud Initiative — "Building a competitive data and knowledge economy in Europe" and EU
: eGovernment Action Plan 2016-2020
27 APrll 2015 Data Protection Directive 2016/680 for the police and criminal justice sector
5Jl-ll}lI 2016 Comm|55|on and European Cyber Secuntj,lr Organlsatlon S|gn contractual Publlc—Prwate Partnershlp [cPPP]

10]anuary 2017 Draft ePrivacy Regulation

13 September 2017 Draft Regulation on the free flow of non-personal data in the EU and Cybersecurity Package, including (a) a
i Directive on combating fraud and counterfeiting of non-cash means of payment, and (b) a Regulation on ENISA,
i the "EU Cybersecurity Agency”

13 Oc.tober 2017 Parliament reaches a common position on the ePrivacy Regulation proposal
5 May 2015 Deadline for implementation of the Data Protection Directive for the police and criminal justice sector proposal

9 May 89 Nov 2018 Deadlme for mplementatuon of the NIS Dlrectwe

28 May 2019 Regulation on the free flow of non- personal data in the EU becomes appllcable

27]“’19 2019 Regulatlon on ENISA (the EU agency for Cybersecunty} and voluntary cyber secunty certification enters into force

16 July 2019 Open Data Directive - (replar_lng the PSI Directive of 2003) enters into force

January 2020 i Commission Report from the Expert Group on Liability for Artificial Intelligence and other emerging digital
¢ technologies
= Conclusion that there is no need for a new legal personality to be created to account for autonomous systems,
= That existing rules on liability do not need to be rewritten to accommodate the use of Al.
i+ That “certain amendments” are necessary to address the "specific characteristics” of the technology and its
5 applications

19 February 2020 Commission launches consultation on "A European Strategy for Data".

25 NOVEMbEf 2020 : Commission publishes draft Data Governance Act
+ Designed to encourage the creation of new infrastructure for sharing data, and in turn help build a digital single
i market for data across EU Member States.
= Four pillars: the re-use of sensitive public sector data; establishing a framework for new data intermediaries;
i corporate and individual data altruism; and fostering coordination and interoperability through the European
Data Innovation Board.

15 December 2020 | Commission publishes proposal for a Regulation on Digital Markets Act
£ Proposal introduces new rules for certain large online platforms / “gatekeepers”.
: + Aims to create A fairer business environment, encourage innovation, offer consumer choice and remove unfair
business practices.

24June 2020 Commission’s first evaluation report on the GDPR.
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21 December 2020 Deadline for Member States to transpose the European Electronic Communications Code into national legislation.
This introduces legislative changes which bring providers of "interpersonal communications services” within
scope of the ePrivacy Directive. The so-called "over-the-top” (or OTT) services, such as VoIP and web-based
i email and messaging services, will for the first time be subject to communications content and traffic data
confidentiality obligations and interception prohibitions under existing law.

4 February 2021 Commission opens infringement procedures against 24 Member States for not transposing the European
¢ Electronic Communications Code into national legislation.

10 February 2021 : Council reaches General Approach on the ePrivacy Regulation proposal
+ Defines cases service providers may process electronic communications data or gain access to data stored on
end-users’ devices.
.+ Emphasises the confidentiality of electronic communications.
+ Opens up potentially far-reaching processing powers, especially for metadata, even without user consent,
i including processing of pseudonymised data for statistical purposes and for purposes for which the data were not
collected, known as further processing.

. Refers to the GDPR for\.rarious aspects, eg remedies, liab| it and sanctions,

21 April 2021 : Comm|55|on Commumcatlon on European Approach to Artnfncnal Intelllgence

21 April 2021 Coordinated Plan with Member States: 2021 update
i« Objective is to gradually increase public and private investment in Al to a total of EUR 20 billion per year over the
¢ course of this decade.
+ Move from intentions to concrete actions, as outlined in the Plan.
a0 Allgnment of natlonal actlons and EU actlons

21 April 2021 Commission Proposal for a Regulation laying down harmonised rules on artificial intelligence (Artlfmal
Intelllgence Act]

28 May 2021 European Commission’s launches consultation on the Data Act -

3 June 2021 Commlssmn proposes the Dlgltal Identlty Regulatlon to create asecure, wldely useable d|g|tal |dent|ty system

1GJUlY 2021 Member States’ deadline to transpose Directive (EU) 2019/1024 on Open Data and the Reuse of Public-Sector
Informatlon

29 October 2021 Comm|55|on adopts delegated act to strengthen the cybersecunty of wweless dewces and products

5 Nﬂvember 2021 © Council adopts its General Approach on the Digital Markets Act

30 NOVEMbEf 2021 Political compromise between the Parliament and the Council on the text of the Data Governance Act

15 December 2021 : parliament's plenary adopts its negotiating position on the Digital Markets Act.
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WHAT'S NEXT?

January 2022 © Kick-off of the three-way negotiations between Council, Parliament and Commission on the Digital Markets Act
Early 2022 Enactment of the trilogue agreement on the Data Governance Act by the Parliament and Council
Early 2022 Commission to release its Data Act proposal to facilitate data access and use and review the rules on the legal
: protection of databases
In 2022 : Update on:
: = Artificial Intelligence Act,
i = ePrivacy Regulation
+ Data Act

WHO IS IMPACTED AND HOW?

All industries engaged in data management or
processing are affected, in particular the cloud
industry and those using Al or significant data

analytics, Internet of Things and other connected
devices and emerging technologies;

Encouraging the opening and sharing
of data between business and the
public sectors

©

Scope of ePrivacy Rules to be expanded,
irrespective of progress on the proposed

New rules for Al through guidance ePrivacy Regulation
and legislation

Businesses depending on data need to consider

High fines with regard to data protection the new requirements regarding data breaches
. infringements need to be kept in mind when
handling personal data; the data protection

in light of the NIS Directive
authorities are ‘flexing their muscles’ and are
demonstrating they expect those who process
personal data to be GDPR compliant

8- Less restrictions on the data flow of non-personal
&5 ] databetween businesses

{g;

Less administrative burden for businesses and
citizens regarding government services

é
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